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The “We’re in the Business of British Columbia” rebranding campaign was a classic case of the perfect solution hiding in plain sight. Pacific Coastal Airlines 
has been a fixture of life on the British Columbia coast for over 35 years, servicing more than 15 airports and 50 coastal destinations. For many of these 
communities, Pacific Coastal is the only airline providing residents with regularly scheduled flights. To the First Nations communities, businesses, medical 
services, and government agencies operating in these often-remote destinations, Pacific Coastal’s value is immeasurable.
Following a series of intensive and lively Insight & Discovery sessions with Pacific Coastal’s executive management team, the slogan “We’re in the Business 
of British Columbia” presented itself. It was strong, compelling, and an exact description of Pacific Coastal Airlines. Nothing abstract. No avant-garde 
quirks. Perfect.
By sticking to this theme throughout the creative process LBP created an undeniably honest brand. It’s bold, friendly, straightforward, and applies 
exclusively to Pacific Coastal Airlines and the indispensable role they play in the province of BC. Nobody but Pacific Coastal can fit inside this brand.
To reinforce Pacific Coastal’s rebranding initiative, a comprehensive internal and external communication plan was designed to ensure that all Pacific 
Coastal staff had a clear understanding of the upcoming changes, their purpose, and how to best communicate these changes to the public. To aid in the 
process, Brand Strategist David Childs and Communication Strategist Kevin Boothroyd flew to all Pacific Coastal bases to supervise the internal 
communication with respect to the new brand image.




